






















Canada Trust 

Comfortable Personal Financial Services 
Canada Trust, the principal operating subsidiary of CT Financial Services Inc.. 
provides a comprehensiw array of personal financial services to Canadians. 
including chequing and savings, lending, insurance, and a complete range of 
wealth management services. The company has built a reputation for personal- 
ized attention and quick, creative responses to customers' needs. Access is made 
easy through 429 branches and 847 automated banking machines in Canada, 
and 24-hour Easyline telephone and EasyWeb Internet services. 

1998 Highlights 

Net common share earnings from ongoing operations were 
$294 million, up 15% from 1997. 
Revenues from ongoing operations grew 11 %. 
Return on common shareholders' equity was 16.1%. excluding 
the impact of more than $900 million of excess capital held for 
redeployment. 
Exceptional asset quality helped maintain credit ratings that 
are among the highest of Canadian financial institutions. 

there burinerrer and certain one-time expenses. 

Business Environment 
After several years of exceptional growth, a series of shmksto the global economy 
producedvolat~le capital markets m 1998. Headlng Into 1999, marketprospects 
remaln uncertain W~th growth ebbing among the country3 major trading partners, 
CanadIan economic actiwty 1s also expected to decelerate m 1999. In add~tion, 
Canadtans are heav~ly invested in equlty markets through mutuat funds and 
RRSPs and, wh~le rlslng equlty prlces create a sense of wealth that boosts con- 
sumer confidence, falling markets can have the opposite effect. Never before 
has the real economy been so tied to finanual market developments. 

A likely result of slower growth is increased competition and further consolidation in 
the financial services industry. Canada Trust competes with the large Canadian banks and 
with monoline companies: the brokerage, insurance, mutual fund, and other specialty 
companies that operate in tightly targeted product and customer segmem. Four of the 
major banks announced merger plans in early 1998, only to have the proposals turned 
down by the federal finance minister in December. The banks are now anxious to restore 
momentum in personal financial services and are expected to be aggressive in both 
marketing and pricing. 

To compete head-on with the banks and with the monoline specialists, CT Financial's 
strategy is to focus exclusively on personal financial services delivered within a friendly, 
"comfortable" environment and made easier through cutting-edge technology. 




















































































































































